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PM Recognizes

TOMMY TOMLINSON:   
MIDWOOD’S FAVORITE FRONT-PORCH WRITER

by David Hale

On a summer day, if the weather’s nice, you can walk down Thomas Avenue and there’s a good 
chance you’ll find Tommy Tomlinson on his front porch with a book or chatting with his wife, 

Alix Felsing, or her mother, Joann. Or, perhaps, he’ll be already in mid-conversation with someone 
who’s passed a bit earlier because, honestly, there are few better refuges from the summer sun 
than an impromptu chat with Tommy.

Through 23 years at the 
Charlotte Observer and 
now as a host for WFAE’s 
“Southbound” and an au-
thor of two books, Tom-
my’s stories and columns 
routinely connect the big 
issues facing the world to 
the small stories he finds 
in Plaza Midwood, where 
he’s lived since 2004, and 
other Charlotte neighbor-
hoods, making him one 
of the city’s best-known 
and most beloved writ-
ers. He’s written about 
the drop-ins from friends 
that helped signal an end 
to COVID’s isolation and 
the blooming camellias 
that usher in springtime 
and the narrow sidewalks 

where he used to lead 
his dog, Fred, on meandering 
walks of his own through the 
neighborhood.

If Plaza Midwood is a quintessential front-porch 
neighborhood, then Tommy is its poet laureate, 

a quintessential front-porch writer who’s built a 
career on being curious about other people.

“I think of what I do a lot of 
times as being a translator,” 
he said. “I go into a subcul-
ture and learn as much as 
I can about it, then come 
out and tell the readership, 
‘Here’s what I’ve learned,’ 
so maybe they can under-
stand it a little better and 
maybe see some parallels 
with their lives.”

I n  h i s  l ate s t  b o o k , 
“Dogland: Passion, Glory, 
and Lots of Slobber at the 
Westminster Dog Show,” 
Tommy goes for a deep 
dive into the dog show cir-
cuit, learning about what 
drives the folks who travel 
the country to show off 
their prized pups and, in 
the process, learns some 
lessons on why humans 

and dogs are so deeply connected.

But if there’s a driving force be-
hind Tommy’s journalistic ethos, it goes back to 
the place he grew up (Coastal Georgia) and the 
people who raised him. They didn’t have much 
money or a ton of schooling, but they all knew 
how to spin a yarn.

“If Plaza Midwood 
is a quintessential 

front-porch  
neighborhood, 

then Tommy is its 
poet laureate...”

Tommy on his 
front porch 
with his wife 
Alix and her 
mother, Joann.
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Spirit Deadlines:
Managing Editor: 
Terri Arrowood

Advertising Manager: 
Andrea Wise

Graphic Designer: 
Melissa Schropp

Contributors:
Mandy Bean
June Blotnick
Mark Blythe
Joey Guy
David Hale
Pastor Emily Hartner 
Chris Hawks
Pastor Tosh Jenkins
Chris Lakin
Pastor John Maiden
Stephanie McKinley
Anne McKinney
Bernie Petit
Donald Phlllips
Ryan Pitkin/Queen City Nerve
Lisa Swayne Proud
Brad Ritter
Udo Robitsch
Christine Shiel
Tanya Wilson
Andrea Wise

Advertising inquiries  
should be directed to 
Andrea Wise at  
dreabenavides@gmail.com

Ideas, suggestions, or inquiries: 
Terri Arrowood at  
tarrowood@hotmail.com

Spirit Deadlines:

The Spirit newsletter is published by  
volunteers. To help them meet their  
deadlines, please send your editorial  
copy or your ad in advance of the deadline. 
Copy received after the deadline  
date may be held for a future issue.

Copy & Ad Deadlines for 2024/25:

FALL ‘24 issue......................Sep. 5, 2024 

WINTER ‘25 issue...............Dec. 5, 2024 

SPRING ‘25 issue................Mar. 5, 2025 

SUMMER ‘25 issue.............Jun. 5, 2025 

PRESIDENT’S MESSAGE
by Bernie Petit

In early May, shortly after a nasty storm, PMNA received an 
email bragging about neighbor Will Bigham, who hacksawed 

a substantial tree branch blocking the 1900 block of Tippah Av-
enue so folks could more easily drive down the road.

It was a sweet message that showed how appreciative so many 
of us are for the acts of kindness that make Plaza Midwood 
such a great place to live. And, over the past several months, 
there have been no shortage of neighbors using their time to 
make a difference in our community.

This year’s Home Tour is the most notable example. About 20 
neighbors and their families opened their homes and gardens on the first weekend of 
May for the sellout event. Dozens more volunteered to ensure a great tour experience. 
Thank you to Talla Rittenhouse, Mark Blythe, Lindsay McCleary, Meg Annitto, Renee Brad-
ley and everyone who helped make the tour a success. Also, thanks to party planner ex-
traordinaire Renee Dial for throwing a “secret” post-event party for Home Tour volunteers 
and PMNA members who purchased tour tickets.

A few weeks later, the 30th Midwood Maynia returned to Midwood Park. Tanya Wilson 
did an incredible job organizing a beloved neighborhood event that brought together 
friends and family for a day of great music, food, drinks and fun. If you enjoyed the pre-
Maynia Pet Parade, be sure to thank neighbor Lisa Swayne Proud for once again organiz-
ing the beloved event. Special recognition goes to neighbor Garrett Ladue, who, for 30 
years, has booked the bands and managed the sound system for Maynia. His longtime 
commitment to the neighborhood is appreciated.

So, too, are efforts of those who show up at 6 pm the third Tuesday of every month to 
clean up The Plaza—one of our neighborhood’s primary thoroughfares. Larry Nabatoff, 
who has lived in Plaza Midwood for 30 years, leads the Trashy Tuesdays initiative. An-
other neighborhood beautification effort, the Community Garden workdays, takes place 
the third Saturday of each month at 9 am. June Blotnick, Christine Shiel, Celeste Cham-
bers, Damon Houghton, Adam Lane and a host of other hardworking volunteers deserve 
thanks for this community-building project at Midwood Park.

In June, the Plaza Midwood Dog Park celebrated its third birthday with fun, treats and 
games for humans and dogs. The dog park was the brainchild of former PMNA president 
David Hale, who can’t be thanked enough for continuing to manage the dog park for 
the neighborhood. Instrumental in helping him with the dog park birthday party were 
neighbors Sara Kasper and Paul Diamond.

It really is extraordinary and heartwarming to know all of the things Plaza Midwood 
neighbors are doing to make the best neighborhood in Charlotte even better. Walk or 
bike through the neighborhood and you’ll likely come across something that another 
neighbor has done to make a difference. And if you happen to come across a teddy bear, 
shoe or other item that likely means something to the child who lost it, just take it to 
The Island of Lost Baby Things at The Vine. It exists thanks to neighbors Albert Dulin and 
Maddy Baer.

Bernie and 
Meghan Petit
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 2024 PLAZA MIDWOOD NEIGHBORHOOD ASSOCIATION (PMNA) BOARD ROSTER:

Bernie Petit, President & 
Social Media 
Attaberry Drive 
704-813-5315 
berniepetit@hotmail.com

Tanya Wilson, Vice President, 
Land Use & Midwood Maynia 
Club Road 
704-957-0610 
tmichellew76@yahoo.com

Kevin Bohrer, Treasurer 
Belvedere Ave 
225-773-0540 
kevin.bohrer@us.gt.com

Rob Phocas, Secretary 
Kensington Drive 
704-785-1515 
robphocas@gmail.com

Megan Annitto, Dog Park 
Fulton Ave 
732-859-6450 
annitto@yahoo.com

Mandy Bean, Schools &  
Midwood Gives Back 
Masonic Drive 
704-302-6702  
mandybean19@gmail.com

Mark Blythe, Home Tour 
The Plaza 
704-807-5288  
mark.blythe@allentate.com

Renee Dial, Marathon Party  
The Plaza 
704-582-3823  
rdial79@gmail.com

Kristen Dyer, Winter Fling  
Ashland Avenue 
704-654-7555 
k10dyer@gmail.com

Joshua Fisher, Transportation 
Logie Avenue 
704-591-1751 
jfisher@cmpd.org

Chad Gambrell, Midwood Park &  
Movies in the Park 
Belle Terre Avenue 
336-269-1380 
chad.n.gambrell@gmail.com

Rusty Gibbs 
Virginia Avenue  
704-345-8209 
rusty@thenicholscompany.com

Joey Guy, Fall Crawl & Dog Stations 
Winter Street 
336-963-2656 
joeyguy21@gmail.com

Robbie Hodge, eNewsletter & 
Web Administration 
Simpson Drive 
me@robbiehodge.com

Adam Lane, Community Garden 
Masonic Drive 
704-402-0400 
lane.benton@gmail.com

Lindsay McCleary, Home Tour & Schools 
Tippah Avenue 
724-456-9638 
lindsayjones1230@gmail.com

Larry Nabatoff, Midwood Mile  
& Adopt A Street/Trashy Tuesdays 
The Plaza  
704-607-2049  
larry@nabatoffgroup.com

Lisa Swayne Proud, Membership  
& The Spirit 
Georgia Avenue 
704-941-9519  
lisaswayneproud@gmail.com

Kevin Sweat, Permits & Insurance 
Ashland Avenue 
706-338-8558 
kgsweat@gmail.com

Andrea Wise, The Spirit Ad Sales & 
Winter Fling 
Cramer Pond Drive 
980-939-5487 
dreabenavides@gmail.com

Terri Arrowood, Ex Officio,  
The Spirit Editor 
704-619-1355 
tarrowood@hotmail.com

Udo Robitsch, Ex Officio,  
Yard of the Month 
Tippah Avenue 
704-361-7772 
urobitsch@gmail.com

PMNA BOARD WANTS YOU!  
Our PMNA board of directors is passionate 
about keeping PM one of the best 
communities in Charlotte. We can use YOUR 
participation! If you are interested, please 
reach out to one of your current board 
members or go to plazamidwood.org for 
more information.
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EDITOR’S NOTES
from Terri Arrowood

This might be one of my favorite issues of The Spirit in a 
long time. It’s full of interesting, thoughtful, and fun in-

formation and stories.

Often, as we’re putting an issue together, I find that a theme 
of sorts appears. This is one of those issues. I’m amazed at 
the creativity and innovation our neighbors display… art-
ists and artists-of-the-everyday. You’ll read about several of 
them in this issue.

Inspiring Neighbors 

As always, we have Christine Shiel and her tales and sugges-
tions from the garden. Then there are Chris Lakin and June 
Blotnick, who are gathering neighbors’ support for a new 
initiative—PM NEST —working to create an EcoNeighbor-
hood here. And Brad Ritter, who’s expanding The Indepen-
dent Picture House after only two years of operation.

One of Plaza Midwood’s favorite sons is featured in this issue 
too. Tommy Tomlinson is the well-deserved subject of our 
PM Recognizes column. And he’s also graciously agreed to 
an interview about his second book, “Dogland”—all starting 
on the front cover. Tommy is just about everyone’s favorite 
writer— because he so effectively writes what most of us are 
thinking. Or doing. Or thinking about doing. About family. 
About love. About what’s important. Though the details of 
our narratives may be different, Tommy writes what’s in our 
hearts—our past, present and future—with a sureness that 
resonates deep in our souls. Thank you Tommy, for so many 
great stories. And thanks to David Hale too for bringing us 
Tommy’s story.

Donald Phillips is a long-time PM resident who has nurtured 
his artistic side over the years—in both in his day-to-day 
work and free time. He is accomplished in several disciplines, 
though he would probably tell you he’s just a journeyman. 
Working with glass is his real love—and he was recently able 
to fulfill a dream of creating an outdoor commission here in 
Plaza Midwood. Read his captivating story on page 23.

Chris Hawks is a creator of a different kind. With a long back-
ground in the beverage industry and the bored frustration 
COVID brought, he and a few friends created a brand new 
product. After extensive research into the science behind 
mixology and much trial and error, Spirits of Alchemy was 
born. Read Chris’ entertaining account of the development 
of his passion project on page 8.

And a Welcome to a New Artistic Neighbor

I want to welcome Mary and her team at Twenty Two West 
Studio & Storefront to Midwood. I first learned about Mary 

PLAZA MIDWOOD  
2024 HAPPENINGS

Save the dates for these upcoming PMNA events 
Be sure and check out all monthly eNewsletters in addition 
to 2024 Spirit quarterly newsletters, PM’s website and all  
social media for updates and additions to this list. Dates 
are subject to change.

	 July 24	 Quarterly Meeting

	 September	 Midwood Gives Back

	September 13	 Movie in Park: Super Mario Brothers	

	September 28	 Midwood Mile Sprint Race*

	 October 23	 Quarterly Meeting

	 October 25	 Movie in Park: GhostBusters Frozen Empire

	 October 26	 Fall Crawl

	November 16	 Marathon Party

	December 19	 Movie in Park: Nightmare Before Christmas
* Ticketed event.  The rest are free!

You may also be interested in these regularly scheduled 
activities:

•	 Community Garden Workshops: Monthly, every third 
Saturday, 9 am till Noon

•	 Land Use Meetings:  Monthly, third Wednesdays, 7 pm

•	 Adopt-A-Street:  Trashy Tuesday, third Tuesdays

and her beautiful handmade jewelry when she had a pop-
up in Moxie several years ago. She’s returned after a few 
years on the west side. Talk about creative expression! The 
location at 2338 The Plaza offers her jewelry and home dé-
cor—as well as a studio for you and your friends to create 
your very own designs. Check out the storefront or learn 
more at twentytwowest.com.

I hope you enjoy reading about our talented residents as 
much as we have enjoyed bringing their stories to you. Have 
a wonderful summer!

Best,  
Terri

Do you know a neighbor or local business owner 
you think deserves some special recognition?
Tell us about them, and we might feature them in a future 
issue! Please contact spirit@plazamidwood.org to share.
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In April, Tommy Tomlinson’s second book, 
“Dogland” was released. The book chron-

icles Tommy’s time covering the dog show 
circuit, but also digs deeper into the unique 
bond between humans and their dogs. We 
talked with Tommy about the inspiration for 
the book and his experience reporting for it.

Q. How did you decide to write about the Westminster Dog 
Show?  

A. I was watching one of the dog shows one night and had this 
weird thought pop up in my head: Are those dogs happy? At that 
time, I knew little or nothing about them, but it was clear that 
show dogs lived a very different life than the normal household 
pet. So I thought that might be an interesting way to look at dogs 
in general. It might be a good gateway to talk about that world 
and immerse myself in a subculture that looked interesting and 
maybe also talk about this bigger thing of figuring out this con-
nection between us and dogs and what do both sides get out of it? 

Q. How long did it take to immerse yourself into the dog 
show subculture? Were they welcoming to you?

A. Not everybody. Some people were—I think this is true of any 
subculture—were really worried about an outsider coming in. In 
the dog show world, especially because of “Best in Show,” there are 
always people afraid they’re going to be mocked. Some people 
didn’t open up to me for that reason. Then there were others who 
were more open but not very forthcoming because they couldn’t 

“I come from a family of storytellers,” Tommy said. “We’d have 
these big family reunions, and the entertainment was telling 
stories. And when I was a kid, I’d hang out and listen to people 
tell stories, shoot the shit, whatever. And I just absorbed that 
sort of storytelling without any idea this would be my future.”

And yes, Tommy can tell a great story. But it’s that ability to ab-
sorb the essence of those in his presence that imbues his work 
with genuine humanity and empathy.

I first met Tommy on July 4, 2014. We’d just moved to town, and 
I knew approximately four people, one of whom invited me to 
a Fourth of July party in Pineville.

“A writer from your neighborhood will be there,” he said. “You 
need to meet him.”

Tommy was perched on a kitchen chair, chatting eagerly with 
the hosts and their kids. But mostly, he observed, and he lis-
tened. It’s what he does best.

Tommy Tomlinson, cont. from cover

In the 10 years since, I’ve stopped to chat on Tommy’s porch 
countless times -- occasionally about a new story he’s report-
ing or the progress he’s made on his latest book. But more of-
ten, we talk about what I’m working on, how my family’s doing, 
where I’ve been on vacation. (And, of course, a little Georgia 
football for good measure.)

From his childhood in Brunswick, Georgia, soaking in the tall 
tales told by aunts and uncles to his WFAE show, “Southbound,” 
where he interviews outcasts and heroes who’ve made an im-
print on this part of the country, to his front porch, where he lis-
tens to the daily happenings of friends and neighbors, Tommy 
is always a captive audience. That’s his magic.

“I’m trying to find connections,” Tommy said. “That’s what it’s all 
about to me.”

Editor’s Note:  It would be hard to write about Tommy without 
interviewing him about his latest book. It’s getting rave reviews, and 
in his inimitable style, Tommy has explored another “subculture,” 
as he calls it, to bring us tales of the dog show circuit – with humor, 
sensitivity and lots of puppy love.

Book cover image  
courtesy Simon &  
Schuster Publishing.

talk about their world in layman’s terms. So it took like a year to 
find somebody who really understood what I was doing and con-
nect with.

Q. Right, you found your main character who became sort of 
the thread line. How did that come about?

A. I auditioned a bunch of people—dog owners. The dog 
show trade magazines every week put out a list of like 
the top 100 show dogs in America. It’s like the Billboard  
Hot 100. So I followed this list for several weeks until it became clear 
the dogs who showed up week after week. Those were the dogs 
that had the best chance of doing well at Westminster. I needed a 
contender. I narrowed it down to 15 or 20 dogs and then started go-
ing to shows and tracking down the handlers and talking to them. 
Some didn’t want to talk to me, others, we just didn’t really connect. 
When I met Laura, who’s sort of the main handler in the book, she 
was able to talk to me about it and detach herself from the bubble, 
who could sort of laugh about it on the outside but was also really 
well respected on the inside. And her dog, Striker, turned out to be 
a superb show dog. 

Q. What did you learn about this subculture that surprised 
you?

A. What you see in the ring is well choreographed and well-re-
hearsed, but if you could back the camera up and see the bigger 
picture, it’s absolute chaos. Dogs are being groomed and bathed 
and taking one last pee before they go in the show ring. Handlers 
are often handling 15 or 20 dogs in a single show. It’s incredibly 

continues on pg. 7

READERS, DOG LOVERS, PM NEIGHBORS AND  
TOMMY FANS DELIGHT IN “DOGLAND” Interview by David Hale
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ECO NEIGHBORHOOD GROUP CHOOSES  
OFFICIAL NAME: NEST

by Chris Lakin and June Blotnick

 “You cannot get through a single day without having an impact 
on the world around you. What you do makes a difference, and 
you have to decide what kind of a difference you want to make.”

– Jane Goodall

We are proud and happy to report that Plaza Midwood 
is embracing an initiative begun several months ago 

to move us towards increased environmental awareness and 
stewardship. The guiding vision is the concept known as eco-
districts, in which a neighborhood or contiguous neighbor-
hoods combine the elements of sustainability, reduction of 
their carbon footprints, and social/environmental equity.

A group of interested residents gathered in March to share 
stories of what led them to be passionate about the environ-
ment, and specifically an interest in making Plaza Midwood a 
better, greener space. The thoughts, expertise, and energy that 
emerged at the meeting were inspiring, and clearly showed 
that this is a path our neighborhood is ready to take.

A steering committee was formed at the meeting, but ultimate-
ly the plan is for all interested in this effort to choose particu-
lar areas of work and advocacy to be involved in. We recently 
chose a name for our group: Plaza Midwood Neighborhood 
Environmental Stewardship Team, or NEST. Our current or-
ganizational areas of focus are establishing mission and vision 
statements to guide us going forward. Soon, we plan to choose 
a kick-off project.

Another group meeting was held in April at the nearby Innova-
tion Barn, where we had a wonderful tour by one of the ten-

ants there, PM resident Kris Steele, co-owner of Crown Town 
Composting. As the name says, there are some really innovative 
things going on there—all in the realm of sustainability and 
moving towards a circular economy. We encourage residents 
to check it out. The Innovation Barn is located at 932 Seigle Av-
enue at the corner of Otts Street. 

Before your visit, take time to save items they recycle and take 
them with you. Items include:

•	 Clean #5 plastic containers—NO labels, residue, or similar 
plastics! (outside of main door)

•	 Clean fruit/vegetable clamshell containers (inside at The 
Bulb)

•	 Rigid Foam Packaging (gray container on Otts Street)

•	 Paktech beverage can holders with labels or price tags 
removed (inside at Change Please Coffee)

•	 Clean glass bottles/jars (yellow container on Otts Street)

•	 All material collected via green curbside bins—for resi-
dents of PM that do not have a curbside bin (blue contain-
ers on Otts Street)

There are already fifty residents who have signed up to join the 
Plaza Midwood eco-district journey. But we need more of you 
to jump in, as there is much to be done, and the essence of this 
work is widespread collaboration. 

Please contact Chris Lakin at clakin01@gmail.com or June Blot-
nick at juneleaf77@gmail.com to get on our elist, and watch 
for more updates and information in upcoming editions of the 
PMNA eNews and The Spirit.

rushed. But they get in the ring and everything looks so calm and 
practiced. It’s sort of a magic trick.

Q. The dog show circuit has taken on a lot bigger space in 
the public consciousness in the last 20 years or so. You men-
tioned the hit movie “Best in Show.” But people love Westmin-
ster, and you write about fans getting drunk and cheering on 
the golden retriever. What do the people who participate in 
these shows think of that?

A. There’s a large segment of that population that would just as 
soon have nobody come to the shows. They don’t care about that 
kind of stuff. Nobody’s in that business to make money—or at 
least to get rich. That’s another thing that surprised me. I thought it 
was like horse racing where, if you win the Kentucky Derby, you’re 
instantly rich and famous. It’s not like that at all. There’s no prize 
money for Westminster. There’s a trophy and a ribbon and that’s 
it. Most owners go in the hole and spend way more than they’ll 
ever make back. 

Q. You said the premise was asking if those dogs are happy, 
but you ask the larger question, too, of how do we know any 
dog is happy? What did you learn?

A. There are metrics that show dogs do find happiness in our com-
pany. There’s one study that shows that if dogs and humans look 
at each other, they both get a dose of oxytocin. There is actual 
pleasure there. But for me, the idea of what is happiness anyway 
and how do dogs produce it in us and how do we produce it in 
them? My theory, which is not going to make any academic pa-
pers, is that spending time with somebody and giving them some-
thing of yourself is kind of what it is to make another creature hap-
py—when you care about them enough to spend time with them 
and give to them in some tangible way. And that’s what dogs have 
done for us for thousands of years now, and what we’ve come to 
do for them. It’s this mutual benefit that we’ve not managed to ac-
complish with any other creature.

“Dogland”, continued
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NEW BUSINESS, SPIRITS OF ALCHEMY,  
CREATED IN PM DURING COVID

As Told by Chris Hawks

Spirits of Alchemy is a cocktail mixer brand that’s transcend-
ing the typical offerings with easy, sexy and elevated cock-

tails—AT HOME. (That last part is key.) 

And then there’s Plaza Midwood—more than an architecturally 
inspiring historic neighborhood, but a charming central player 
in this tale. Much like the history of Midwood, our story is lay-
ered—although we like to call it a journey.

The Beginning

My wife Emily and I moved onto Randall Street in 2009. We 
were pre-kids, but we did have two dogs. We loved walking the 
dogs and getting to know the neighborhood. We’re a block and 
some change from Veteran’s Park and a short jaunt to Midwood 
Park. Then came babies (two girls who are now 6 and 9) and 
a new walk to Resident Culture to meet our fellow neighbor-
ing parents. Now we include kids’ sports at both parks, friends 
all over the hood and the five-minute drive to Shamrock Gar-
dens—which we love, love, love.

COVID Hit and We Got Creative

COVID was our playground—for cocktail creation that is. No 
one could go out for drinks. We were stuck at home, and des-
perately trying to maintain some sense of normalcy. 

But the store-bought mixers just weren’t bringing it. Something 
was missing. Well, a lot was missing… flavor profiles, craft, am-
biance, EXPERIENCE. We were frustrated. So, we decided to 
make a product to fix this problem—for ourselves and anyone 
else who agreed that the cocktail they ordered at the bar was 
worlds away from the one they recreated at home.

I’d been in the beverage world for twenty years and was for-
tunate to have had collective roles in account sales and con-
sultation, guerilla marketing, distribution and 
brand management, product category manage-
ment and brand commercialization for Red Bull, 
Glaceau, Fairlife, and BodyArmor Sports Drink. So 
I was pretty sure we could create something that 
would actually be good and resonate with others.

We started experimenting, learning, reading, 
messing up, and then reading some more.

We dove deep into the science be-
hind mixology and the personal-
ization of experience. We thought, 
“Let’s think bigger than the bar ex-
perience. How can we create unique 
elixirs personalized to the user while 
maintaining flavor, craft, and preci-
sion?” The answer: bottle destina-
tions to experience—each wildly 
different. Like “Hibiscus Habanero,” 

invoking late nights dancing in old Havana. Or “Sophia,” the 
buzz of a Vespa cruising along the coast highway with a view of 
the Mediterranean Sea.

We were lighting drinks on fire, smoking ice cubes, and manip-
ulating drink profiles. We made syrups, bottled those syrups, 
and then created brand identities for each of them. More than 
that, we created product packaging that doubles as art. We cu-
rated Spotify playlists, imagery, and animation to tell our story.

An Experiment Becomes a New Product

Like most passion projects, ours started at home—and then 
our friends’ homes, our neighbors’ homes, and somewhere 
down the line strangers started paying us to come to their 
homes to share this new beverage concept with them.

We officially launched Spirits of Alchemy in September of last 
year, starting online. We took our time learning how the virtual 
world interacted with the brand, honing our brand messaging 
and plans for local distribution. We want to be the quintes-
sential non-alcoholic mixer brand in Plaza Midwood, Charlotte 
—and everywhere. If there’s a local business we can partner 
with, count us in. We’ve joined PMMA, PMNA, the CRVA and 
partnered with Lets Meet Clt to promote our new product line.

I picked up a quote that aptly applies to any Spirits of Alchemy 
opportunity:  “The answer is yes. What’s the question?” 

A Great Team

I left my full-time job with BodyArmor in February 2023, real-
izing I preferred working with and growing emerging brands 
as independent companies. It was/is the excitement of the un-
known and the desire to try this myself, with an amazing group 
of partners, that gave me the push to jump into that unknown. 

The backbone of our Alchemy is my longtime 
friend and creative cocktailing partner, Josh 
Eichenburger and family, in neighboring Eliza-
beth. Together we still do what ultimately ushered 
us into product creation—cocktail parties, classes 
and tastings. Richard White, a retired engineer 
who’s also a guru in supply chain, logistics, and 
operations. And our ad agency, Arthur Elliott Mar-

keting Group, based in South End. 
They developed the many facets 
that make up all the visual elements 
of SoA—and that recently won two 
Addy Awards for best packaging and 
web design.

Check Us Out:  Visit https://drink-
spiritsofalchemy.com to read more, 
see more, and feel more.
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COMMUNITY GARDEN UPDATE
by Christine Sheil

Join us in the community garden in Midwood Park on the 
third Saturday of each month between 9:00 am and noon. 
The more volunteers we have, the earlier we get done. 
Children and youth are welcome!

INVITING FIREFLIES TO YOUR YARD
Whether you call them fireflies or lightning bugs, there 
is nothing more magical than seeing those yellow-
green lights flashing on a warm summer evening. Want 
to encourage these lovely creatures to linger in your 
yard? Give them the moisture, shelter, and food they 
need to grow and thrive!

Fireflies spend most of their time (a year or two) as lar-
vae in the soil and leaf litter before pupating to the bio-
luminescent flying adults we love. The larvae prefer moist soils, 
which attract the soft-bodied insects they feed on, like slugs, 
snails, and grubs. 

A healthy soil provides the best home for firefly larvae. If your 
soil is depleted of life and nutrients, the firefly larvae will have 
a hard time sustaining themselves over that long year or two 
in the ground, and if your larvae aren’t reaching adulthood be-
cause they’re starving, then you’re missing out on some amaz-
ing light displays come summer. To build healthy soil, stick to 
organic nutrients, such as compost, for your garden, and allow 
leaves and grass clippings to decompose in place. Avoid syn-
thetic fertilizers, which irritate the little creatures in the soil that 
provide food for firefly larvae.

Once fireflies reach the adult stage, they’ll need places to eat, 
rest, and mate. The adults of some species are pollinators, so 
pollinator plants, such as asters, goldenrods, perennial sunflow-
ers, wild bergamot and milkweed, will provide them with pre-
cious nectar. Try to have several things blooming from May to 
October. 

Some fireflies like to stay close to the ground, nestled amongst 
low-growing plants and grasses, while others like to climb or 
fly to lower branches of shrubs or trees or to the tips of tall or-
namental grasses. 

An easy way to add resting spots for fireflies is to keep 
your lawn a little longer than usual. Go a step further 
by transitioning some lawn to perennials such as little 
bluestem grass and other native perennials to give 
fireflies a variety of places to do their glowing flitting 
dances. 

Think layers: as you plan your garden plantings, look for 
plants whose mature height stays below the knee, up 
to eye level, and beyond your reach. If you’ve got an 

area in your yard that tends to stay moist, you’ve got the begin-
nings of ideal firefly habitat! Plant moisture-loving groundcov-
ers like native ferns, shrubs such as buttonbush and wax myrtle, 
and tall grasses to give fireflies a place to thrive. 

And please reconsider broad-spectrum pesticides, which can 
not only kill the pests but also our beneficials, including fireflies 
and the insects they feed on.

Light sources are confusing for nocturnal insects, especially 
adult fireflies, who use their bioluminescence to communicate 
and find a mate (the darkness will make the viewing better 
too). Turn off your outside lights, and encourage your neigh-
bors to do the same. If you do want outside lights for security, 
consider using a motion-activated light.

With a few simple changes, especially reducing pesticides, al-
lowing leaf litter to accumulate, and planting more tall orna-
mental grasses, you can invite fireflies to your yard and have 
them stay awhile.

THE ISLAND OF LOST BABY THINGS
Rattles, Teddy Bears, Mittens, etc.

Maybe  you’ve noticed this new pink and blue box in front of The Vine on 
Belvedere Avenue. Resembling a cross between a Little Free Library and 

a tiny greenhouse, it’s a “reunification station” where folks can drop off those 
lost baby toys, socks, hair bows and such we all find on our walks around 
the neighborhood. So, if you find one, please take a moment to put it here! 
And if your little one has lost a shoe, dropped their binky, or a favorite stuffy 
from their stroller while out on a walk, don’t despair—with any luck, and kind 
neighbors (which we have in abundance), you may likely find it waiting for 
you here! Thanks to Maddy Baer and Albert Dulin for the inspiration and cre-
ation of “The Island of Lost Baby Things”—and to Beth Kelly and Pastor Tosh at 
The Vine for their permission to put the box in front of the church.
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PM DOG PARK  
CELEBRATES THIRD ANNIVERSARY IN GRAND STYLE

by David Hale

It's been three years since the Plaza Midwood Dog Park first 
opened near the intersection of Clement Avenue and Hamor-

ton Place, and in that time, countless neighbors and their pups 
have met, played and created lasting friendships.

On June 1, PMNA hosted the third anniversary of the dog park 
with a party that brought so many of those friends—both the 
furry and the human kind—out to celebrate. Many of our dog 
park sponsors had tents with treats for the pups and their own-
ers. Canine Pawrtners and Dog Owners Academy held free 
training sessions. Yafo donated food for the two-legged par-
tygoers, while Woof Gang had treats for the four-legged ones.

In all, several hundred neighbors visited throughout the day, 
and hundreds more will continue to use the space in the 
months and years to come. And PMNA continues to look to the 
future, too. We're planning to add a new picnic table, a com-
munity message board and new shade trees, among other im-
provements later in 2024.

If you've not visited the dog park yet, come out any time from 
dawn to dusk—just down the street from Midwood Smokehouse.

If you're a regular, consider a donation to help support the 
space and our many great initiatives.

And more than anything, please support the businesses who 
support the dog park by visiting our sponsors:  Woof Gang 
Bakery, GoodVets, Cadieu Tree Experts, Ken Reil, Pet Supplies 
Plus, CARE Animal Hospital, Scott Hartis Realty, Dog Own-
ers Academy, Social Pet, Queen City Animal Hospital, Canine 
Pawrtners Dog Training, Commonwealth Animal Hospital and 
CrossFit ATP.

MOVIES IN THE PARK 2024 LINE-UP
~ with Fun and Games Before the Main Event ~

from Chad Gambrell

Some of our favorite community events in Plaza Mid-
wood are the Movies in the Park, produced by your 

Plaza Midwood Neighborhood Association. 

So much more than just movies

Come for the movie—and the popcorn and games. We’re 
partnering again this year with Aurora Star Lit Cinema to 
bring you arcade games, music and concessions before 
each movie.

Concessions will be available for purchase. But the pop-
corn is on PMNA – free for neighbors!

So bring a lawn chair, a blanket and your family and 
friends for a great time and terrific entertainment in 
Midwood Park.

•	 Friday, September 13, 7:30 pm: 
The Super Mario Brothers Movie 
(PG)

•	 Friday, October 25, 7 pm: 
Ghost Busters Frozen Empire  
(NR)

•	 Thursday, December 19, 6:30 pm: 
Nightmare Before Christmas  
(PG)
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YARD OF THE MONTH — For March, April, May and June 2024
by Udo Robitsch

JUNE 2024
1916 Chatham – Beth Burleson

A large tree in Beth’s front yard created such dense shade, she 
couldn’t grow grass. So she created a shade garden in the mid-
90s. Then in 2019, when half that tree fell on her house, it was 
six months of repairs before she could return. Whatever sur-
vived the tree fall and neglect during renovation got to remain. 
She changed course and designed the current sun garden. 
Some favorites are the elephant ears, a $5 bag of bulbs from 
Walmart, and the stunning peach and copper-colored Beverly 
Sills bearded irises. She’s always moving things around and the 
garden is a perpetual work in progress.

MARCH 2024
1712 Tippah – Melissa Miles & Susan Shackelford

Flow and nature are the cornerstones of Melissa’s and Susan’s 
garden. The goal has been to create a relaxing space with di-
verse, colorful and fragrant plants—with an accent on perenni-
als. Anchored by two stately crepe myrtle trees, the front yard 
has more than 40 plant types, including mature azaleas and hy-
drangeas and young camellias. A stone-filled dry creek funnels 
rainwater and adds a mountain touch. The backyard offers tran-
quil tones of a pondless waterfall as well as lovely mature ca-
mellias, kaleidoscope abelias and two ornamental maple trees.

APRIL 2024
2116 Matheson – Rick Hudson & Jeremy Needham

When Rick and Jeremy first bought the Plaza Midwood home in 
1996, it was the garden that most attracted them. Throughout 
the property, there are many mature camellias, planted by the 
original owners. On over a 1/2 acre, there are two small ponds 
connected by a tiny brook, a slate patio, a vegetable garden 
and many types of plants. With over 30 camellias of many col-
ors and varieties, a banana bush, three types of magnolias and 
a 40+ foot crepe myrtle, to name a few, the landscape is lush 
and full—home to owls, hawks and other birds. 

MAY 2024
2952 Attaberry – Larry Ferri & Barry Pettinato

Larry and Barry’s goal for their front garden when they moved 
into their new build in 2017, was “no turf”—resulting in a pol-
linator-friendly space. The garden is filled with many native 
plants, including poppies, allium, coneflowers, bee balm, rose 
champion, beardtongue, native coreopsis and asters, providing 
pollen and nectar. Trees define four distinct areas of the garden, 
and include Okame Cherry, Alta Magnolia, Japanese Maple, Al-
thea, Cypress, Dogwood, Hydrangea and Christmas Jewel Holly, 
with foundation plantings of Boxwood and Albelia. An annual 
bed is filled with marigolds and zinnias in summer and pansies 
in winter.
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2024 HOME & GARDEN TOUR:

ANOTHER RECORD-BREAKING SELLOUT – IN THE RAIN!
by Mark Blythe

Homeowners:

•  Hamilton & Milly Cort  •  Camden 
Rouben & Amelia Joy Nuwer  •  The Salins 
Group  •  Stephen & Kimberlee Stansbery   
•  Ellen Kelly  •  Udo Robitsch & Lisa 
Springer  •  Chris Ellan & Rachel Demeter   
•  Chris Braund & Karen Van Sickler  •  Paul 
& Emily Zarbatany  •  Rodney Hines & 
Mark Puckett  •  Dennis & Negar Iskra

TITLE Sponsor:

PLATINUM Sponsor:  

GOLD/PROPERTY Sponsors:

Munson Realty Group  •  Birdsong Brew-
ing Co.  •  High Cotton Home Co.  •  Cold 
Hearted Gelato  •  The Bohemian: A Wine 
Bar   •  Marrakech Connection  •  Haraz 
Coffee House  •  Improper Pig •  Sub-
strate Wine & Vermouth  •  Crown Town 
Landscapes   •  The Winfield Group with 
Compass Real Estate  •  Table & Twine    
•  Moxie Mercantile  •  The Salins Group  
•  The Culture Shop  •  Milkbread  •  Holt 
School of Fine Art  •  Arts+  •  Southern 
Strain Brewing Co.  •  Midwood Coffee 
Roasters  •  Pizza Baby

Committee Members:

Talla Rittenhouse, Mark Blythe, Lindsay McCleary, Meredith 
Hubbard, Renee Bradley, Megan Annitto, Drue Bohrer

Editor: Terri Arrowood

Logo Design: Melissa Schropp

Ticket Design: Melissa Schropp, Evan Wahl

Social Media: Amy Tritt

And to ALL the neighbors who gave of their time, talent and 
energy — THANK YOU!

The rain didn’t stop Plaza Midwood’s 
popular Home & Garden Tour on 

May 3rd and 4th. In fact, with record-
breaking ticket sales, over 1,500 people 
attended this year’s sold-out tour. 

A huge thank you goes to the significant 
commitment from over 150 volunteers 
who gave of their time, the hard-work-
ing homeowners who opened their 
doors, and the neighbors from near and 
far who donned their raingear to sup-
port our biggest fundraiser of the year. 
We raised more money than ever which 
will help support local schools and our 
community.

Despite one of the wettest tours in our 
history, it was a bustling and exciting 
weekend. This year’s tour showcased ten 
beautiful homes and one extraordinary 
garden. Unique features were around 
every corner, including cozy window 
seats, custom garages with car lifts, gor-
geous pools, a hidden speakeasy, beau-
tiful artwork, and stunning décor and 
home design. 

The amount of work each homeowner 
put into their renovations and design 
was truly inspiring—who needs Archi-
tectural Digest? A highlight of this year 
was the Shaw Knowlton home, un-
veiled after an extensive renovation that 
wowed everyone! The Suzuki Strings, 
from our new neighbor Arts+, were a 
fantastic surprise, serenading guests as 
they entered the classic 1928 Estate.

Each home also offered food and beverages donated and 
served by local businesses and sponsors. We went green this 
year, using reusable/recyclable cups—which means 10,000 
fewer cups in our local landfills for years to come,

A special thanks to the Home Tour committee, comprised of 
seven volunteers who worked tirelessly for many months to 
plan the event and make it a unique experience.

Please see the following list of homeowners and sponsors and 
thank them when you see them while you are out and about. 
This event would not have been possible without them!

Each tour stop offered something unique and a lovely 
opportunity to stop and socialize with neighbors.
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VIBRANT MURAL PAYS TRIBUTE TO DEBORAH TRIPLETT

Longtime Plaza Midwood resident Deborah Triplett made 
such a mark on our community before her passing in 

2023. Her legacy included many, many friends, her art—
stunning photography, her influence on Charlotte’s artistic 
community —especially with The Light Factory and her 
brainchild, Yard Art Day, which encouraged everyone to cre-
ate a little art at their homes on Labor Day each year.  

Deborah was unique—and fascinating—and nurturing—and 
a catalyst for bringing people together. She will forever be 
missed.  But she’s still inspiring Charlotte artists and bringing 
people together to this day.

On May 12, a mural designed and painted to memorialize and 
honor Deb was unveiled on the building next door to Moxie 
Mercantile, housing Stay Moxie and Corrie Huggins Creative. 
The mural wraps three sides of the building and incorporates 
“…all of the things that brought Deborah joy: flowers, butter-
flies and her signature red lips,” according to Sharon Dowell. 
“The piece is meant to catch your attention and bring a smile 
to your face, just like Deborah did for so many.”  

Dowell, a prominent Charlotte artist in her own right, headed 
up a team of her contemporaries, who also shared a special 

connection to Triplett, to create Plaza Midwood’s newest mu-
ral. They are Tom Thoune, Mike Wirth, Cher Cosper, Lucy Parker, 
Claire Santosa and Rosalia Torres Weiner.

The artists and sponsors of the vibrant mural intend it as a last-
ing tribute to Deb and a focal point for the community. 

Editor’s Note:  Many thanks to Ryan Pitkin and Queen City Nerve for 
the inspiration in this article from their article dated May 13, 2024.
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Genevieve Williams Real Estate | 1200 The Plaza | Charlotte, NC 28205 | 704-774-8686 | gwclt.com

Recently Sold in Plaza Midwood

2232 COMMONWEALTH 1712-1714 PECAN AVE
$1,100,000

$120k over list price!
$660,000

 $35k over list price!

SOLD SOLD
From start to finish, 

this was the best
realtor experience 

I’ve ever been through.
HIGHLY recommend!

 - Jon D.
Plaza Midwood Client
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NEIGHBORHOOD SCHOOLS 
SUPPORTED BY PMNA AND 

PM VOLUNTEERS
Update from Mandy Bean

The Schools Committee is thrilled to share how we support-
ed our local schools during this year’s Teacher Appreciation 

Week. Our neighborhood came together in a fantastic display 
of appreciation and gratitude for the hardworking educators at 
Shamrock Gardens Elementary, Villa Heights Elementary, East-
way Middle School, and Garinger High School.

A lively group of neighbors met at Resident Culture to prepare 
over 500 goody bags, each thoughtfully filled with mono-
grammed sunglasses, North Carolina Wildflower Seeds, and a 
variety of candies. The volunteers had a blast putting them to-
gether making for a fun (and productive!) experience.

When we delivered the goody bags to the schools, the response 
was overwhelmingly positive with the educators showing off 
their new shades that say “Peace, Love, and & CMS Teachers.”

A group of PMNA members went to help with Eastway Middle’s 
EOG testing at the end of May and several teachers comment-
ed on how much they loved the new “sunnies” and seeds. 

It was wonderful to see how much these small tokens of grati-
tude meant to them, and it reinforced how important it is to 
show our support!  We hope to see some of these wildflowers 
growing around our community just like the teachers and staff 
help grow amazing students! 

Looking forward to showing more signs of gratitude this fall.

Happy summer everyone!

Garinger High School: Kendra Keith (Dean of Students), Tomeka Barbour 
(Asst. Principal), Rahsaan Simmons (School Counselor)

Eastway Middle School— no names, just happy teachers!

Shamrock Gardens Elementary: 
Valerie Vanderhall (Data Manager 
who is retiring in June)

Goody bags prepared by PM neighbors 
included colorful customized sunglasses

PMNA  
QUARTERLY  

MEETING
Wednesday, July 24  

at The VanLandingham Estate
•    6:30 – 7 pm: Pre-meeting Mixer    

•    7 - 8 pm: Meeting 

Please join the PMNA for our July quarterly meeting!

This is your opportunity to learn about what’s happen-
ing in the neighborhood and connect with PMNA board 
members and neighbors.  

The typical meeting will include updates from the City, 
County, merchants association and upcoming events in 
Midwood. No firm details are available at press time, but be 
sure and check the July eNewsletter for more information.
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Plaza Midwood’s Certi�ed Luxury Home Marketing Specialist™

Scott Hartis Broker/Realtor® NC & SC | (704) 756-7862 | Scott@HartisPropertyExperts.com 

UNLIKE SCOTT, THEY INSIST ON 
OUTDATED PROCESSES OR CUTTING 
CORNERS IN YOUR MARKETING.  

TOP OUTDATED PROCESS

MULTIPLE OPEN HOUSES. MANY 
AGENTS WOULD PROBABLY PREFER WE 
DIDN’T SHARE THIS, BUT OPEN HOUSES 
DON’T WORK THE WAY YOU THINK THEY 
DO. THEY ARE USED TO ATTRACT OTHER 
BUYERS/SELLERS TO THE AGENT, NOT 
NECESSARILY TO HELP SELL YOUR HOUSE. 

WAYS AGENTS CUT CORNERS

• PASSING A SLIDE SHOW OFF 
AS A VIDEO OR VIRTUAL TOUR

• NOT PROVIDING DETAILED 
FLOORPLANS 

• RUSHING NEGOTIATIONS TO 
CLOSE QUICKLY

• NOT PROVIDING A 
3D VIRTUAL TOUR

HOW DO YOU KNOW 
AN AGENT DOESN’T 
HAVE YOUR BEST 
INTEREST IN MIND?

Considering selling in 2024?

Download the Perfect Transition 
Process to get started today.
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TITLE Sponsor: 

PLATINUM Sponsors: 

GOLD Sponsor:  The Jeff King Team/Savvy & Co

MIDWOOD MAYNIA 2024 – WRAP UP AND THANK YOUS
By Tanya Wilson

  GENERAL FESTIVAL RECOGNITION 

•	 “Garrett of Midwood” Ladue for 30 years of finding great 
music

•	 Birdsong Brewery and The Bohemian Wine Bar for refresh-
ing beverages

•	 Food Trucks for good eats 

•	 All the wonderful artisans, craftsmen and vendors who 
came out to participate

•	 The Community Garden Group for the earth-friendly gar-
dening and landscaping talk and children’s stepping stone 
building to celebrate the garden’s 30th anniversary

•	 All our friends at CMPD and the officers who spent the day 
with us 

•	 Charlotte Mecklenburg Parks & Recreation 

•	 The PMNA Board of Directors— and all their hard work to 
make Maynia happen

•	 All the Maynia volunteers who man the tents, sell bever-
ages & work behind the scenes

  PET PARADE SPECIAL RECOGNITION 

•	 The Vine Church and Pastor Tosh for a place to gather and 
the blessing of the pets

•	 Grand Marshall Ken Riel

•	 Neighbors along the route who always offer water, treats 
and encouragement

  MIDWOOD MUSIC IN THE PARK
Ellie Morgan

Mike Strauss Band 

Groove Masters  

Cody Lane Band

Catching Venus 

 YOUR MAYNIA 2024 COMMITTEE 
PMNA President:  Bernie Petit

Maynia Chair: Tanya Wilson

Maynia Music Chair: Garrett Ladue

Pet Parade Chair: Lisa Swayne Proud

Logo Design & Graphics: Melissa Schropp

Communications: Terri Arrowood

Maynia is always one of the best days in Plaza Midwood. 
This year was no exception. It was a great day! Thanks to 

everyone who volunteered—and to everyone who came out to 
enjoy all the activities of the day.  

Most especially, many thanks to our event sponsors. We 
couldn’t do it without them!

  MAYNIA SPONSORS

Mark your calendars for these

2024 SEPTEMBER EVENTS 

Midwood Gives Back returns in September— with op-
portunities for PM neighbors to donate to Charlotte non-
profits that are making a positive difference in our com-
munities. Look for signs or check our website for details 
and donation options as we get closer!

The Midwood Mile sprint 
race is scheduled for 
Saturday, September 
28 along the stretch 
of The Plaza between 
Central and Park-
wood Avenues. Sign 
up to race, or come to 
cheer on the runners! 
Details will soon be avail-
able on plazamidwood.org
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ARTS+ CELEBRATES MOVE 
TO PLAZA MIDWOOD  

WITH A SPRING FESTIVAL
by Stephanie McKinley

Arts+ held their Spring Festival on Saturday, April 13 to cel-
ebrate the signing of a 50-year lease for the Plaza Presby-

terian Church property. This signing is the culmination of the 
organization’s journey to find a dedicated space since before 
moving out of Spirit Square in September 2021, home since 
1998. The property, now called the Arts+ Community Campus, 
will house the Arts+ administrative offices and programs as well 
as function as a community resource for other organizations.

At the Spring Festival, community members were invited to 
listen to musical performances and participate in interactive 
activities including a drum circle, screen printing, stop motion 
animation, and collaborative mural painting.

This fall, ahead of the full construction phase of the property, 
Arts+ will host select programs at the Arts+ Community Cam-
pus. New program options include:

•	 Music group classes and workshops for upper elementary 
schoolers, middle schoolers, and adults

•	 Expanded Teacher Workday and School Holiday camps for 
students in grades K-5

•	 Joint caregiver and child classes including Discovering 
Together: Music and Art and holiday-themed workshops

•	 Parents Nights Off where kids have a fun night of activities 
and pizza while adults take a break

Plus, favorite programs including the Charlotte Youth Choir, 
Carolina Suzuki Strings, private music lessons, and adult art 
group classes and workshops are still available at the Arts+ Up-
town Studios and other locations around Charlotte.

A complete list of programming can be found at artsplus.org.

INDEPENDENT PICTURE 
HOUSE PLANS EXPANSION

News from Brad Ritter

After just two years of operation, The Independent Picture 
House recently announced the expansion of an additional 

theater and other community/event space.

This expansion will allow Charlotte’s only non-profit indepen-
dent cinema to continue growing its mission to educate, en-
gage, and enable the community through the power of film.

The facility will add an auditorium, which will be the largest 
to date with 145 seats. Along with regular film screenings, this 
new larger space will have the flexibility to provide local art-
ists and groups with opportunity to perform poetry, theater, 
improv/comedy, and live music—as well as rent out the space 
for both private and public film screenings.

There will also be a multipurpose event space which will be used 
for educational offerings, a gathering space for patrons, commu-
nity events and discussions, and other artistic endeavors.

IPH has already secured more than half of the $725,000 fund-
ing needed. To learn more or if you would like to donate, visit 
independentpicturehouse.org.

FALL CRAWL  
RETURNS IN OCTOBER

We know, we know… there are still so many events and 
activities coming up in Plaza Midwood this summer.  

But autumn will be here before we know it, so mark your 
calendars now for Saturday, October 26, so you won’t miss 
a minute of the festivities—Costume Parade, Trunk or Treat, 
lots of fun, food and music in the park all day. 

Watch for more details in our eNewsletter and fall issue of 
The Spirit!

Conceptual renderings of expansion plans from the Independent Picture 
House website.
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NEIGHBORS
MAKE THE

BEST
REALTORS®

We live and work in 28205.
That not only makes us experts, it means
we care.
 

Proper Presentation + Complimentary Staging +

Expert Marketing = The BEST outcome! 

Your full service Realtors®, covering the entire

Charlotte region with care. 

704-819-0710

bobby@nestlewoodrealty.com

BOBBYSISK.COM

BOBBY SISK

WILLIAM ARCHER

RODNEY HINES

BOBBY SISK HOMES TEAM
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Fetch Joy
EMBRACE THE WAG

Unconditionally
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OUTDOOR SCULPTURE COMMISSION BY  
MIDWOOD RESIDENT – MEET THE ARTIST

By Terri Arrowood

Have you seen the new glass sculpture 
recently installed at the corner of Cha-

tham and Kensington Avenues? If not, 
you should stroll, bike or ride by next time 
you’re out and check it out.

This sleek, sparkly contemporary glass* 
piece shines in the sunlight. The location is 
perfect for it—in the V at the corner of the 
intersection on the property of one of PM’s 
most unique contemporary residences—
and a welcoming focal point in the neigh-
borhood. Owners Seth Richman and Heath-
er Michaels told us, “It has been an absolute 
joy getting to know Donald and his wife 
Kathleen. Donald shared his vision with us 
last year, and we have been excited to wit-
ness the project unfold. We want the piece 
to be enjoyed by everyone, and we welcome 
all to sit and enjoy a pause in the space.”

Meet the Artist

Donald Phillips, 75, is a true native Charlotte-
an, born on Chatham Avenue, growing up in 
south Charlotte—and coming full circle back 
to live on Chatham again as an adult, just 
two doors down from his childhood home. 

As a young man, Donald served a three-year 
stint in the Army as a dental assistant in Korea, later even oper-
ating his own dental lab for five years in West Jefferson. Tired 
of the tedious nature of the work, he moved back to Charlotte 
and began working as a carpenter’s helper, eventually master-
ing the art of interior trim and worked in residential remodeling 
for over 35 years. Later teaching carpentry at CPCC and serving 
as a property manager, he now is mostly retired. He refinishes 
furniture and fixes small pieces at his home. But he is ever the 
artist in his soul.

Donald notes he has no formal art training, but after his mother 
brought home a do-it-yourself kit when he was about nine, he 
was hooked. Drawing simply came naturally to him. And though 
he always tried to find creative outlets in his work, it wasn’t until 
he began working in carpentry that he could really express his 
creativity. One of his favorite projects is a hand-carved fireplace 
surround—a reproduction of an English library that allowed 
him to create a three-dimensional relief in maple wood.

Developing New Interests

Around this same time, Donald became fascinated by the art 
of stained glass. Enrolled in a small beginners night class, he 
learned the basics of glass cutting and soldering. Over the years 
he created small stained glass pieces for family and friends—
and ended up with buckets full of random glass shards. Don-

ald observes, “Little did I realize this would 
lead down the path to my ultimate artistic 
endeavor.”

More art classes followed—pottery, pho-
tography, even modern dance. Dance didn’t 
stick. But photography became another 
passion; he is especially adept at children’s 
photography. 

One of Donald’s soapstone sculptures was 
sold to First Union Bank. In 1990, he submit-
ted an entry for the Vietnam Women’s Me-
morial in DC. And more recently he taught 
himself watercolor so he could illustrate sev-
eral books he’s written for his grandchildren.

September 11

The day hit Donald hard, “None of us could 
have imagined the impact of that day. The 
world literally stopped… Life would never 
be the same.” In 2003, the design compe-
tition for a memorial to those who died in 
the attacks was opened to the public. Don-
ald was inspired to create a memorial de-
sign of 2,977 glass “shards” of different sizes, 
shapes and color to represent the individu-
als lost. Though his design wasn’t chosen, 
Donald never lost sight of that vision and 

planned to find a way to present such a sculpture in the future.

The Commission

Watching the contemporary Richman/Daniels home being 
built, Donald was intrigued. As a master carpenter, he enjoyed 
watching the day-by-day process. When the house was fin-
ished, he realized that its style, design and location would be 
perfect for his sculpture. Donald put together a proposal for 
the owners he had yet to meet. He thought it was a long shot, 
but the same evening Heather texted him a message, “Your 
proposal is beautiful, and is very much in line with our vision 
of the property.” 

And so began the process. That was almost a year ago. Some 
delays due to Donald’s health arose. But he worked on the sculp-
ture whenever he could and he and the homeowners were in 
regular communication. Finally, on June 12, he was able to install 
his labor of love—and he’s excited to share it with his neighbors.

Donald is working on another commission for a Myers Park lo-
cation. What a great way to spend retirement years—creating 
beautiful public art for all to enjoy.

* Editor’s Note: The composition of the sculpture isn’t technically 
glass – though it reads like glass. It is high density acrylic infused with 
fiberglass, which is virtually indestructible.

Clockwise from top: The sculpture viewed from 
two vantage points; the artist at work.
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Infant Headshape, Physical, 
Occupational, Speech and Feeding 
Therapy, CST, Cranial bands. 
Tummy Time and more classes.

A holistic and thorough approach. 
Infants through the early years.

341 north caswell road, charlotte, nc, 28204  

7300 carmel exec. park drive, ste 125, charlotte, nc 28226

704-379-7773 • carolinakinderdevelopment.com

HOLISTIC AND THOROUGH APPROACH
SINCE 2006 

PHOTO BOOTH & EVENT RENTAL
Charlotte NC 

704-817-0857
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FAITH COMMUNITY CALENDAR
We are blessed here in Plaza Midwood to have several faith options nearby to us.   

The Spirit is pleased to bring you calendar and event information for our neighborhood churches. 

HOLY TRINITY LUTHERAN CHURCH 
1900 The Plaza		
•	 Sunday Worship Service:  11 am  

•	 Food Pantry:  Please bring your donations of canned or 
packaged food and personal care items Monday – Friday 
from 9 until noon. 

	 The Pantry is open from 9 – Noon on Tuesdays and Thurs-
day for distribution.

For more information on any Holy Trinity event or program or 
other ministry opportunities, visit the website at www.htlcchar-
lotte.org or call the church at 704.334.7348. 

MIDWOOD BAPTIST CHURCH 
2029 Mecklenburg Avenue
•	 Sunday Worship Service:  11 am 

•	 Parents Day Out Preschool:  Midwood Baptist offers this 
ministry to provide a safe, nurturing place for preschoolers 
to grow spiritually, physically, cognitively, emotionally, and 
socially—focusing on developmental and age-appropriate 
activities, while providing a spiritual foundation. 

PLAZA MIDWOOD WINS  
ANOTHER BOB AWARD:  
SHAMROCK GARDENS

CONGRATULATIONS to our very own neighborhood elemen-
tary school—Shamrock Gardens, on being named the Best of 

the Best Charlotte Public/Charter School by Charlotte Magazine.

Many thanks to Shamrock principal, Ms. Potter and  PTA Presi-
dent Chelsea Lawrence, VP Andrea Wise and treasurer Wes 
Turner—along with all the other staff and volunteers whose 
hard work and exemplary efforts nurturing and educating 
Shamrock students paid off in a big way—in a really competi-
tive and tough category.

It’s also appropriate to recognize those early advocates for a 
thriving, vibrant neighborhood elemen-

tary school, who almost twenty years 
ago began the challenge of mak-

ing this a reality. Their vision and 
pioneer spirit has come full circle. 
Thanks also to Pam Grundy and 
Peter Wong, Sarah and Jeff Gates, 
Lib Willard and Martin Kinnamon, 

and Bobbie and Trent Mabe for 
leading the way.

	 Registration forms are available on the church website 
under the Children’s tab. For any other information, email 
midwoodpreschool@gmail.com. References available on 
request.

For more information on any Midwood Baptist event or pro-
gram, visit the church website at www.midwoodbaptist.org or 
call 704.376.8944.

THE VINE, A United Methodist Faith Community 
2101 Belvedere Avenue
•	 Sunday Worship Service:  11 am 

•	 Breaker Rock Beach Vacay Bible School:  July 26 – 28.   
Vacay starts off with a splash Friday evening with dinner 
and “get to know you.”  Followed by a frolicking fun Satur-
day of learning and waves of water play. Sunday, voyagers 
make big waves and show off all they have learned.

The Vine’s doors, lawn and heart are always open to the commu-
nity and are grateful to call Plaza Midwood home. Please reach 
out to Pastor Tosh at tjenkins@wnccumc.net  with any needs.

For more information on The Vine, visit the website at TheVine 
Charlotte.com or call the church at 704.334.7348, ext. 202.

Proud to be  
Plaza Midwood’s Premier  

Non-Alcoholic Mixer Brand

Scan now to learn more or visit  
DrinkSpiritsofAlchemy.com

@drink.spiritsofalchemy @drinkspiritsofalchemy 
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HISTORIC DISTRICT UPDATE
Is the Grass Really Greener? Artificial Turf -- Advantages, Disadvantages & Alternatives

by Jen Baehr

As the weather gets warmer, Charlotte’s Historic District 
Commission is seeing many applications for outdoor im-

provements, like patios, decks, and pools to properties in the 
city’s local historic districts. As part of these types of outdoor 
projects, residents might be considering installing artificial turf. 
Although artificial turf is popular in community parks, athletic 
fields, playgrounds, and in residential yards across the country 
there is still some debate over the use of artificial turf versus 
natural grass. This article will provide a brief history of artificial 
turf, its advantages and disadvantages and some alternatives 
to installing artificial turf.

A Brief History of Turf

Artificial turf is made up of several layers, including a carpet 
backing, synthetic fibers made to look and feel like natural 
grass, and an infill material to provide cushioning and hold 
the fibers upright. The use of artificial turf began during the 
1950’s when the Ford Foundation was studying ways to incor-
porate fitness into the lives of young people particularly in cit-
ies where outdoor play areas were scarce. Together, Ford and 
Monsanto Industries created an artificial surface that could 
be used to play sports and was originally marketed under the 
name Chemgrass. 

Around the same time, the first domed stadium, the Astro-
dome, was being built in Houston, and because it was difficult 
to grow natural grass inside, Chemgrass was installed in the sta-
dium in 1966 and renamed AstroTurf. Astroturf gained popular-
ity throughout the 1970s and 80s and was mostly being used 
for professional sports fields. 

However, there were concerns from athletes that synthetic turf 
was harder than natural grass and as a result caused more inju-
ries. With these concerns, many sports arenas were converted 
to natural grass during the 1990s. 

Over the years, the artificial turf industry has grown and there 
have been new developments in the manufacture of artificial 
turf. Today, there are many companies that have come on the 
market with artificial turf products and there is a wide range 
of artificial turf types with a variety of textures, height, density, 
and colors.

Advantages and Drawbacks

There is still controversy over which is best, synthetic turf or 
natural grass. One of the main draws to installing artificial turf 
is that it conserves water. Artificial turf is also marketed to 
need less maintenance, but leaves and debris still have to be 
removed. Organic matter does not break down on artificial turf 
the way it does on a natural lawn which leads to stains, mold, 
and odors. There are also health and environmental concerns 
associated with artificial turf. 

Artificial turf gets hotter than natural grass and can reach up 
to 80 degrees hotter than the air temperature which leads to 
a stronger rubber smell and limits its usefulness when it be-
comes too hot to walk on. Artificial turf can also increase storm-
water runoff because it reduces soil infiltration rates, increasing 
runoff compared to natural grass. 

Natural grass lawns also support an abundance of beneficial 
wildlife such as beetles, bees, worms, and birds. Artificial turf 
does not attract or support wildlife. 

Finally, artificial turf has a finite life span with the average being 
8-10 years before a residential lawn with artificial turf loses its 
formerly lush appearance. Currently there are very few sustain-
able options to recycle artificial turf, so at the end of its life most 
artificial turf ultimately ends up in a landfill.

Consider Alternatives

One alternative to artificial turf is to incorporate a pollina-
tor garden. A pollinator garden is a natural area that contains 
specific nectar and pollen-producing plants that attract bees, 
butterflies, and other pollinators. Pollinator gardens are not as 
manicured or formal as traditional landscaped areas, so they 
are better suited for rear yards where their more natural ap-
pearance does not obscure the architectural character of the 
neighborhood as viewed from the street. 

Although grass is the most popular type of ground cover, other 
groundcover plants can be used as an alternative to artificial turf 
where it is difficult to grow or maintain natural grass. Ground-
covers are frequently used on steep slopes for better erosion 
control, shady areas under trees and shrubs, and very wet or dry 
locations. In smaller areas, wood chips, pine straw, and mulch 
can be used as an alternative to installing artificial turf.

Turf in Charlotte’s Historic Districts

In the Plaza Midwood local historic district, as well as Charlotte’s 
other local historic districts, natural lawns are to be maintained 
in the front yard in order to preserve the natural and architec-
tural character of the neighborhood. Natural grass in the front 
yard should also not be replaced with paving, gravel, or other 
non-traditional materials. Artificial turf and other materials like 
gravel and paving may be allowed in the rear yard if not visible 
from the street.

If you are within a designated local historic district any project 
that changes the exterior of your property, including installing 
artificial turf, requires a Certificate of Appropriateness (COA). 
Please contact HDC staff to discuss changes to your property 
that you may be considering so that staff can help early on in 
the process. 

We always welcome conversations with property owners. You 
can email us at charlottehdc@charlottenc.gov.



SUMMER 2024 of PLAZA MIDWOOD

plazamidwood.org 27

SpiritThe

Spring Fever Flows to a Hot Summer 
In Midwood Real Estate

Considering a move? Contact Midwood’s Top Agent* to begin your journey in real estate excellence. 

917.301.9511  |   KEN.RIEL@COMPASS.COM  |   KENRIEL .COM 

Join the 150+ sellers that have used Ken’s concierge-level service 
that can include updates like renovating, painting, staging and 
landscaping. Looking to buy...we’ve got you covered too!

*1/1/24-6/3/24 Most SFH Sold-MLS Canopy.
  Ken Riel is a real estate licensee affiliated with Compass, a licensed real estate broker and abides by Equal Housing Opportunity laws. If your home is listed with a broker this is not intended as a solicitation.

1400 NASSAU BLVD | SELLERS
3 BR/1 BA | 1,461 SF | SOLD FOR: $704,000

1712 CHATHAM AVE | SELLERS 
4 BR/2.5 BA | 2,515 SF | LIST PRICE: $1,150,000

1501 BELVEDERE AVE | SELLERS
3 BR/3BA | 1,979 SF | LIST PRICE: $875,000

3027 FLORIDA AVE | BUYERS
3 BR/4 BA | 3,619 SF | SOLD FOR: $1,280,000

2107 THE PLAZA | SELLERS
5 BR/3 BA | 2,976 SF | SOLD FOR: $1,225,000

1914 THOMAS AVE | SELLERS
2 BR/1.5 BA | 1,273 SF | SOLD FOR: $950,000
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Interested in advertising? This magazine reaches approximately  
3,000 households whose residents prefer to shop, dine in and  
support Plaza Midwood businesses. The Spirit is published quarterly 
in January, April, July and October. Advertising deadlines  
are listed on page 3.

Full Page (Vertical only: 7”w x 8.75”h)......................................... $550.00
Full Page – Color, Premium Placement...................................... $750.00
Half Page (Horizontal: 7”w x 4.375”h 
OR Vertical: 3.375”w x 8.75”h)......................................................... $275.00
Half Page – Color, Premium Placement..................................... $400.00
Quarter Page (Vertical only: 3.375”w x 4.375”h)......................... $140.00
Business Card (Horizontal only: 3.375”w x 1.85”h)........................$85.00
10% discount for annual contract (4 issues), standard or premium.  
Additional 10% for first-time ads for PMM member businesses.  
Standard ads are B&W. Premium placements may not be available.A
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TO POSTMASTER: Contains time-sensitive information — Please deliver by Jul 17, 2024

VISIT WWW.PLAZAMIDWOOD.ORG FOR MORE NEWS 
AND INFORMATION ABOUT PLAZA MIDWOOD.

Companion Animal Medicine, General and Orthopedic Surgery,  
Digital and Dental Radiography, Therapeutic Laser, and In-House Ultrasound.

Sara Keb, DVM  •  Lauren Birch, DVM  •  Alexis Fisher, DVM  •  Anne LaSpina, DVM

1909 Commonwealth Ave • Charlotte NC 28205 • 704.370.0767 • www.commonwealthah.com


